
New Mexico’s oldest public institution with a 
130-year legacy of serving students. 





Higher education has the compelling potential to increase social mobility, decrease racial 

achievement gaps among students, and remove geographic divides, starting with adults within our 

region of the United States and expanding nationally and internationally.  Collaborating with 

workforce organizations will bring forth adaptive capabilities that will allow institutions to increase 

student access and enrollment, pedagogic improvements, and growth in personalized learning for a 

new learner market whose main motivational driver is employability. 

• To compete in this market, we need to be agile, responsive, and dynamic in our development of 
course and programmatic pathways that integrate workforce skills and competencies. 

The Future of Higher Education 



• Significant demand for people wanting to learn online. By 2025, markets forecast that the online 
education market will be $350 Billion, and that was before the pandemic.

• Learners are seeking skills so they can compete in a global market.

• The next decade will see an additional 350 million post secondary graduates and nearly 800 million 
more K12 graduates than today.

• Asia, Africa, and Latin America will drive the biggest changes in education attainment over the next 
decade.

• Identifying skills, abilities, and knowledge shapes how we can then design 
asynchronous programs that are personalized and align with workforce demands.

• By 2030 smartphone only internet connections will shape how learning content is delivered and 
learning interactions occurs.

• 80+ million students are studying 9+ thousand courses at 800+ universities on MOOC platforms.

• The increased level of support is necessary to assist learners stay focused and overcome hurdles along 
their journey.

Market Demands

Source: HolonIQ



Moving the Needle

• Direction, Focus, and 
Accountability

• Integration with entire system

• Current SLA – anything after 
10:00pm, immediate text or 
email and follow phone call 
before noon.  



Ad Samples | Brand
NMSU Global Campus Brand: Paid Search and Paid Social



Commercial 

https://vimeo.com/788471754/fcc98f8425




NMSU On-Demand is New Mexico State University’s platform designed to provide 
relevant and flexible learning experiences that support market needs in the form of 
online courses using a 1 credit:1 competency learning model. Our courses help 
learners develop new skills in specialized areas to support businesses that are 
looking to:  

• Reskill, upskill, or develop new skills within their workforce.

• Recruit and retain highly skilled talent

• Reach strategic business goals

• Support growth 



Micro-Learning Experiences

Micro-learning is a short-term learning experience 
that provides essential information about a topic in 
engaging and practical ways.

• Micro-learning participants will build skills in a 
specialized area throughout the duration of the 
course and demonstrate they have mastered these 
skills through engaging activities and projects.

• As participants complete the course through NMSU 
On-Demand, they will earn micro-credentials that 
will be recognized through a digital badge. 

• Customized length depending on necessary 
engagement hours or competency attainment.   





Storefront

• Alignment with degree programs. 

• Tagged content, assessments, skills, 
competencies.

• High quality industry-driven and 
portable.



Customized Site

Powered by GLOBAL

https://nmsu-la.nmsuondemand.nmsu.edu/




Academic Technology 

• The List of Universities and Colleges participating in 
new metaversities:

• Morehouse College

• University of Kansas School of Nursing

• New Mexico State University

• South Dakota State University

• West Virginia University

• University of Maryland Global Campus

• Southwestern Oregon Community College

NMSU Metaversity 

https://www.youtube.com/watch?v=e_XegSIC6hc

